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Abstract 

 This thesis investigates why people watch Autonomous Sensory Meridian Response 

videos. To study this emerging phenomenon, the uses and gratifications theory was used and 

the survey method was applied.  The questionnaire was posted on the web on ASMR forums 

and Facebook pages. 132 people participated in the survey - all of them reported to be ASMR 

experiencers. The questionnaire helped examine the needs for sexual pleasure, intimacy, 

affective and tension release.  Overall, the results showed that most of the people do not 

watch ASMR videos for sexual pleasure or intimacy purposes but rather for relaxation, stress 

relief, tension release and to help them sleep. This study will contribute to existing literature 

by giving a further understanding as to why people watch ASMR. There are various studies 

of this nature but this one has specific focuses which are sexual pleasure, tension release, 

affective needs and intimacy; and it also looks at the two genders and their difference in 

preference when it comes to watching ASMR.  

 

Keywords: ASMR, Sexual Pleasure, Tension Release, Intimacy, Affective Needs. 
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AUTONOMOUS SENSORY MERIDIAN RESPONSE: 

THE PHENOMENON BEHIND THE TINGLING SENSATION 

 

1. Introduction 

 Autonomous Meridian Sensory Response (ASMR) is a rather unknown sensory 

response phenomenon which has been getting attention in the last few years. To define it 

word by word, “autonomous” means something that has the freedom to govern itself and has 

control over its own affairs, “sensory” relates to the sensations of the physical senses, 

“meridian” are pathways in the body where important energy flows. Some people are capable 

of experiencing it while others claim that they don’t recall ever feeling this sensory response. 

There are propositions which claim ASMR can be used to treat body pains and depression. 

Some people established ASMR channels on YouTube, and now make videos to help people 

sleep, relax and achieve a certain physical feeling by doing a wide range of actions to trigger 

this response; The actions done in these videos include tapping on random objects to create a 

specific sound, role playing and whispering. Whispering is the key trigger that helps achieve 

ASMR; every word that comes out of the YouTuber is whispered on a high tech microphone. 

The high tech microphones are used to achieve the maximum effect of the sounds that they 

do. These videos help trigger the tingling static like sensations which are reported to spread 

across the skull and go down through the neck (Taylor, 2014).  

 The internet has made it easier for an ASMR community to form online for people 

who make, watch and share these videos with the goal of triggering this sensation and 

achieve relaxation. On YouTube, there are a variety of channels where people upload one to 

two videos per week. Channels like ASMR Darling has more than two million subscribers 

with a video that has 28 million views as of May 4th 2019, Gentle Whispering ASMR has 

close to 1.5 million subscribers; all of these channels are very active in the community upload 



ASMR TINGLING SENSATION 2 
 

various videos a week covering different ASMR themes. The themes of ASMR videos 

include role playing in which the Youtuber is in close proximity to the camera whispering in 

scenarios like barber shop visits, medical examinations, face massages, store sales person and 

a variety of other roles all aimed at making people feel personal affection which is an 

important factor to most people watching . Other forms of videos include going through 

random items like small boxes, books, cell phone and other objects of this nature with the 

sole purpose of tapping on them and touching them in certain ways to achieve sounds. Barrat, 

E. Davis, N. (2015), Giulia, L. P., &, E. B., Hostler, T. J., & Veltri, T. (2018), Janik 

McErlean, Agnieszka B., and Michael J., Banissy.(2018) and others have also examined 

peoples ASMR viewing habits and how it affects them. This study will contribute to existing 

studies like the ones mentioned before by giving a further understanding as to why people 

watch ASMR. Using the Uses and Gratifications theory, this thesis seeks to examine why 

people watch ASMR (autonomous meridian sensory response) videos and what do they 

feel/get from the experience of watching them. 
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2. Literature Review 

  This chapter reviews the academic literature on ASMR. It first looks at the definition 

of ASMR and then discusses why people are attracted to the videos that stimulate the ASMR 

feeling. The chapter continues to discuss the effects that people get when watching these 

kinds of videos online. 

2.1 The Beginning of ASMR  

 Copeland L. (2017) wrote an article in the Smithonian magazine explaining the start 

of ASMR. When the growing internet phenomenon was just getting started, it didn’t  have a 

name yet. It was odd and difficult to explain so a lot of people felt weird to think of even 

trying it. It wasn’t, as one might say, respectable as it involved people  posting videos of 

themselves on Youtube doing things like whispering, tapping their fingers and turning 

magazine pages. Some of the people that watched said that the videos trigger the most 

satisfying feeling: a tingling sensation at the spine and scalp, and at the same time the feeling 

of euphoria and a trance-like state of relaxation. At the present time (Copeland, 2017), 

ASMR is successfully achieving a pop-culture moment even though some of the people that 

watch the videos don’t know what the acronym stands for. ASMR’s most popular artists have  

many subscribers almost around one million; Practitioners like Maria of “Gentle Whispering 

ASMR” was able to quit her job by doing role play ASMR videos full-time. But what is this 

phenomenon called ASMR? who would watch and enjoy these videos, and what is its 

function? Or as researcher Craig Richards explained it in one question: “Why are millions of 

people watching someone fold a napkin?” (Copeland, 2017).   

How A.S.M.R. Became a Sensation: The brain-tingling feeling was a hard-to-describe 

psychological oddity. Until suddenly, it was a YouTube phenomenon.   

 Keiles L. J. (2019), wrote an article in The New York Times magazine describing the 

beginning of ASMR and how it progressed over time to become what it is now. In the article, 
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she talks about how Jennifer Allen, the woman who gave the it the name Autonomous 

Sensory Meridian Response. Keiles talks about how Jennifer Allen used to watch videos of 

space and get the tingling sensations that ASMR videos induce now. She always searched on 

the web for what that was but nothing turned up for nine years, until in 2009 she got a 

response for her search of someone that has the same sensation with the title: “weird 

sensation feels good”.  The poster posted that they also get the same feeling when their friend 

draws with a marker on their hand and there were responses of the same nature. She read 

page after page of people stating to be getting these same feeling through different things like 

watching someone fix a broken lock on the internet or watching a painting show on TV. 

Allen expressed interest in researching the subject so she brainstormed for a name and it had 

to be scientific sounding to that it doesn’t lose legitimacy to people. She came up with the 

term ASMR: “autonomous” because it’s a feeling that comes from within, “sensory” explains 

itself, “meridian” because it means the pathways in the body where energy flows and it is a 

peak feeling and “response” because it’s not a constant feeling it is a feeling cause by 

something exterior like someone tapping on an object. Allen debuted the name of the forum 

“SteadyHealth” and it quickly gained popularity and people started sharing the videos of 

ASMR and not the accidental ones but new videos made specifically to induce the feeling. By 

that time, there were only 12 ASMR channels, a year later that number tripled. Soon after, a 

Wikipedia page for the term made it even more popular and by 2015 there was an ASMR 

group that made the term relevant. Today, there are roughly 500 videos uploaded daily 

exclusively on Youtube, mostly women creators. A person can spend hours watching men 

and women chew gum, role playing eye exams and tapping for hours. 

2.2 ASMR: An Overview 

 ASMR is short for Autonomous Sensory Meridian Response. It is an experience 

which is static in nature; it gives people a positive tingling sensation on the skin that normally 
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starts on a person’s scalp and then goes down to the back and neck. ASMR signifies the 

individual experience of a low level euphoria like feeling categorized by a number of 

pleasurable feelings and a distinctive tingling-like feeling on one’s skin. (Barrat, 2015).  

 In his article, “Eliciting Euphoria Online: The Aesthetics of “ASMR” Video Culture”, Rob 

Gallagher (2016) explains what ASMR is, what ASMR videos are and how they work. 

Gallagher also describes the ASMR culture and how it became popular. The two main 

objectives of this article are to know how ASMR became so popular on the web and to 

examine the noise in these videos;  noise refers to the acoustic part of the videos and the 

whispering voice that they use. Gallagher describes ASMR as: 

 Autonomous Sensory Meridian Response" (ASMR) is a term that has emerged from 

 online communities who experience what medic Nitin Ahuja defines as “a reliable 

 low-grade euphoria in response to specific interpersonal triggers, accompanied by a 

 distinct sensation of 'tingling' in the head and spine.” “These "tingles" tend to 

 start in the scalp before spreading in waves across the body, bringing with them a 

 pleasurable sense of tranquillity” (p.1).  

Rustle, Tingle, Relax: The Compelling World of A.S.M.R. 

Fairyington S. (2014), found out that she felt the tingling sensation of ASMR on a train ride, 

in her own words:  

 A few months ago, I was on a Manhattan-bound D train heading to work when a man 

 with a chunky, noisy newspaper got on and sat next to me. As I watched him softly 

 turn the pages of his paper, a chill spread like carbonated bubbles through the back of 

 my head, instantly relaxing me and bringing me to the verge of sweet slumber. 

This was not the first time that she had felt this kind of sensation at the sound of rustling 

paper, she felt the same sensation as far as she can remember. Being an insomniac, she 
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thought to herself that she could use this to help her sleep by inducing the same feeling 

digitally whenever she couldn’t sleep. That same night, she opened Youtube and searched for 

the words “rustling paper sound” and was amazed by what she found. There were millions of 

videos about a phenomenon called ASMR that can give you a feeling of tingling sensations 

that start in your scalp or other parts of the body in response to visual forms of stimulation, 

olfactory stimulation or auditory stimulation. She found out that the sound of pages is just 

one of many other triggers like tapping and scratching on objects or folding towels. She also 

found out that role playing was a major trigger in ASMR; role playing included videos such 

as someone giving the viewer a haircut with a soft spoken voice and gentle touches or an eye 

examination. Dr. Carl W. Bazil, a sleep disorders specialist says that ASMR can be a new 

solution to turn off our brains. She continues to say that she has been an insomniac for a long 

time and have tried various remedies to treat her case but nothing has worked more than 

watching a man sort through his papers on Youtube (ASMR). She has reached out to many 

researchers but that reply that there is a lack of research done on the subject. Bryson Lochte, 

compared ASMR to frisson (goose bumps through music) in his thesis for his neuroscience 

major. Mathias Bendek is a researcher that says that ASMR may be similar to frisson but 

much stronger physically. Fairyington S., continues to say that the everyday triggers that are 

used in ASMR videos trigger pleasant memories in our brain that we have lived and thus 

giving people this pleasant sensation.  

2.3 ASMR and Distant Intimacy 

 In her article, “Now You’ve Got the Shivers”, Andersen (2014)  investigates the ways 

in which the whispering voice of the ASMR people work on the viewers through the videos 

they make and the sound association between private domestic space and care as well as the 

distance between the web mediated intimate experience that poses a problem to the ASMR 

community. Andersen talks about the effects of ASMR, how ASMR is shared on the web, the 
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whispering voice that they use, how the distance of the two bodies react with each other, 

gender and intimacy and the ASMR community beyond ASMR. In her conclusion, Andersen 

noted:  

 ASMR may seem to be pure affect, directed by the distant vocal impression of a body, 

 but its meanings of relaxation are clearly colored by emotional content, where 

 memories of intimacy, care, and attention are linked to the whisper itself. Because the 

 public nature of distant intimacy is transgressive, the Whisper Community’s rites of 

 intimacy have been openly ridiculed, and the community has fought back by fiercely 

 allying their experiences with heteronormative culture rather than embracing the  

 diverse forms of intimacy and pleasure that the existence of the ASMR community 

 attests. However, despite their insistence on adhering to social norms, the Whisper 

 Community uses technology to create new access to pleasure (p. 697).  

Anderson (2014) also concluded that whatever feeling that comes from these videos, it is 

certain that intimacy from a distance carries a lot of emotional value, and these sensations can 

be released by strangers through a computer screen.  

2.4 ASMR and Personal Traits 

“An Examination of Personal Traits Associated with Autonomous Sensory Meridian 

Response” (ASMR), (Fredborg, Clark, & Smith, 2017) is an article that examines the 

association of personal traits of individuals and their ASMR responses and liking. The article 

examined if personality traits were linked to the observed heterogeneity in ASMR triggers 

and the intensity of individuals' ASMR experiences. 284 participants with ASMR, male and 

female were included in this study. 279 control members that matched for age and gender 

were also added. A questionnaire was administered exclusively to ASMR participants; the 

questionnaire included a series of questions on whether these ASMR participants reacted to 

16 different stimuli that are known to trigger this particular response in the community. The 
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stimuli included things like whispering noises, hair cut simulation and others. All the stimuli 

were acquired from reports over social media. This study found consistent difference between 

ASMR and control participants on 5 personality dimensions that were measured on the Big 

Five Inventory (BFI; John et al., 1991). The scale included the following dimensions: 

openness to experience, conscientiousness, extraversion, agreeableness and neuroticism.  It 

also showed the usefulness of a new checklist that could help to categorize process and 

pathways that trigger symptoms of ASMR.  

2.5 ASMR and Mental States 

 Emma L. Bratt and Nick J. Davis’ (2015)  article entitled  “Autonomous Sensory 

Meridian Response (ASMR):A Flow Like Mental State” sought to describe the feeling 

associated with ASMR, explore the methods in which it is generally exposed to people and to 

provide further information on where this feeling may fit into the knowledge available on 

atypical perceptual experiences.  475 people were surveyed for this study through an online 

questionnaire to gather more knowledge about the subject. The authors concluded that ASMR 

can be induced in certain people through a consistent set of triggers; they also concluded that 

with further examination and testing, ASMR can be used as a healing technique like 

mediation and mindfulness to treat pain symptoms and improve moods.  

In her article “Could Insomnia be Relieved with a YouTube Video? The Relaxation 

and Calm of ASMR,” Giulia Poerio (2016),  conduct a  study of 91 people and ask them the 

following question: “is ASMR something you experience?” the results were as follows: 53 

people said yes, 15 said no and 23 were not sure. In the same study, she found out that most 

people felt ASMR from a young age and some also thought that everyone gets that feeling 

and others said that they usually engage in activities for the sole purpose of engaging their 

ASMR. In her article, she quotes Stephen Kelman’s Pigeon English in which the feeling is 

described as:  
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 I couldn’t concentrate because I wanted to see what Poppy was doing. She was 

 painting her fingernails. She actually used the paint for pictures to paint her 

 fingernails with. I watched her the whole time. I couldn’t even help it. She painted 

 one fingernail green, and then the next one pink again, in a pattern. It took a very long 

 time. She was very careful, she didn’t make a single mistake. It was very relaxing. It 

 made me feel sleepy just watching it (p.45).    

The feeling of relaxation that ASMR gives might makes people feel a little too relaxed which 

can lead to sleep. Many people state that they watch ASMR videos for the purpose of 

sleeping because they could not sleep that particular night or they usually had a hard time 

trying to fall asleep.   

2.6 ASMR and fMRI Scanning 

 “An fMRI Investigation Of The Neural Correlates Underlying the ASMR” (Lochte1, 

Guillory, Richard, Kelley, 2018) is a new form of study on ASMR. It uses fMRI (functional 

magnetic resonance imaging is a device that  measures brain activity by detecting changes in 

the brain that are related to blood flow) technology to examine the type of brain activity and 

locate the response of the reported active tingling sensations in the brain. For this study, ten 

people (but the results of only nine people were used) were invited to watch ASMR videos 

while under an fMRI machine that collects pictures of their brain activity. The participants 

selected for this study were given five full length ASMR videos beforehand and told to pick 

five seven minute clips from the given videos that most stimulated their ASMR. They were 

also told not to watch the videos 48 hours prior to the experiment to avoid desensitization. 

During the experiment, the participants were given a box with three buttons on it; each button 

represented one of three sensations: a baselines sensation, a relaxed or pleasant state and a 

feeling of tingling on the neck or/and head.  When the data from the fMRI was analysed, it 

was deduced that the effects of ASMR in the brain is similar to the effects of animals while 
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being groomed. When non-humans get groomed, it results in relaxations, calmness, reduced 

anxiety, improved mood and still state. In videos where the artist  interacts with the camera as 

if it were the viewer, the viewers are given  a virtual grooming experience – the effects of 

which can be detected in the brain. Significant brain activation was detected in areas of the 

brain related to social cognition, self-awareness, and social behaviours. All the participants 

were watching recorded ASMR videos which means that these videos trigger areas of the 

brain as if in a condition of social engagement. During the fMRI experiment, it was noted that 

mPFC (Prefrontal cortex of the brain, in other words, the front part of a humans brain) was 

activated during ASMR which suggest a possible contribution of oxytocin (it is linked with 

relaxation responses) to the relaxing and calm sensations during tingles.  

2.7 ASMR and the Placebo Effect 

 “Expectancy Effects in the Autonomous Sensory Meridian Response” (Cash, Heisick, 

& Papesh, 2018) is a study conducted on ASMR active participants and volunteers that have 

never watched an ASMR video prior to participating in this study. The researchers in this 

study used a measure of placebo effect by manipulating the expectations of the participants 

by giving them instructions before listening to ASMR inducing audio clips. The participants 

were separated to two groups both of which had participants who watched ASMR regularly ( 

recruited from reddit.com ) and participants that have not watched ASMR videos prior to the 

study. One group, before listening to the audio notes, were made to read an encouraging text 

that said that these audio notes were shown to produce ASMR effects and the other group 

were made to read a discouraging text that said that these audio notes were shown not to 

produce any ASMR effect. Both groups were given ASMR inducing audio files, other audio 

files that slightly resembled ASMR video noises and an audio note that was not like the usual 

ASMR media. They found out that naïve participants only stated to feel ASMR effects when 

they were lead by encouraging instructions; as to ASMR watchers, they only stated that they 
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felt ASMR when they actually heard audio notes that were shown to induce the effects. 

Although ASMR experienced participants stated that they felt the effects on ASMR effective 

audio notes, it was deduced by their ASMR ratings that their expectations were affected 

because of their history with ASMR watching and their active participation in ASMR forums. 

The researchers continue to say in their findings that their study supports the expectancy 

effect when it comes to watching ASMR. The expectancy effect, or the subject expectancy 

effect, is a reaction that is given by subjects in a scientific experiment when a research 

subject expects a certain result from the study and unconsciously affects the results or 

outcome. 

2.8 Affect and Physiology 

 Giulia, Hostler, and Veltri, (2018) conducted two studies to test the relationship 

between physiological and emotional reactions in the ASMR response. The first study was 

done online and it was a large scale experiment where participants had to watch three 

different videos, one of which was control (non ASMR) and the other two were ASMR and 

then reported on tingling sensations and affective responses. The final sample consisted of 

813 participants 81% of which were experiencers of ASMR (determined by a “yes” or “no” 

question ). After watching each video, participants had to answer how frequently they felt the 

tingling sensation induced by watching ASMR videos on a scale from 1 (none of the time) to 

7 (all of the time). To measure affect, twelve items were used from the Multi-affect Indicator 

to measure the level of pleasure and arousal of core effect. The items were as follow: 

  High activation pleasant affect (excitement): enthusiastic, joyful and excited. 

 High activation unpleasant affect (stress): anxious, nervous and tense. 

 Low activation pleasant affect (calmness): calm, relaxed and at ease. 

 Low activation unpleasant affect (sadness): depressed, dejected and hopeless. 
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After watching each video, people who took part in the study had to rate how they felt in 

comparison to before they watched the video for each of the items on a scale that ranged from 

1 (much less) to 7 (much more). What was found out in this study was that ASMR 

experiencers, compared to non-experiencers, claimed that they felt more tingling sensations, 

high levels of excitement and calmness, and their levels of stress and sadness decreased after 

watching the videos. These effects were related to the videos that were ASMR and not the 

control; there was no significant difference between the answers of those who experienced 

ASMR and those who did not when it came to affective response in control videos. It should 

also be noted that the effect of calmness and stress were medium to large as opposed to 

excitement and sadness that were small to medium. These results provide support that 

pleasant effects and reduced negative affect can be attained from ASMR videos. In the 

second study, the researchers built on the results from the first study to find out whether the 

ASMR experience self-reported affect translated physiologically. The findings of the first 

study were replicated under a controlled laboratory to find out if there was a genuine 

physiological response that is unique to ASMR experiences when watching ASMR videos. , 

the participants reported immediately on their feelings of affect which allowed the researcher 

to differentiate the scores for affect change for each of the ASMR videos in comparison to the 

control video. 112 participants were recruited for this study 50% of which were ASMR 

experiencers and the 50% were not. The videos included one control video, one standard 

ASMR video and the last one was selected by each participant. Similar to the first study, the 

participants had to answer on a scale from 1( none of the time) to 7 (all of the time) as to how 

much they felt a tingling sensation but this time while watching the video; Also for the affect 

(same statements used from study 1) participants had to answer on a scale from 1( not at all) 

to 7 (extremely) on how they felt at that exact moment while watching the videos. As for 

measuring the physiological responses, a software was used that read the heart rate, the skin 
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conductance levels and detected fluctuations in blood volume from cords that were wrapped 

around the fingers of the participants while they watched the videos. In both studies, 

consistent evidence was found that ASMR videos give tingling sensations, calmness and 

excitement. Interestingly, these reports happened to people who claim to be ASMR 

experiencers and only when they watched ASMR videos and not the control videos. In the 

second study, it can be seen that ASMR is beyond people self-reporting it ( ASMR in people 

can be seen on machines which means that it can be proven that it exists physically inside 

peoples bodies); it can be seen that increased skin conductance levels and reduced heart rates 

were present in the participants while watching ASMR videos. Both studies yield the results 

that self-report and physiological level evidence are proof that ASMR is pleasant and calming 

and also activates experience. 

2.9 Misophonia and ASMR 

 Janik McErlean, Agnieszka B., and Michael J. Banissy (2018) conducted a study to 

find out if ASMR is related to increased levels of misophonia. Misophonia is an 

underreported condition where sounds trigger negative behavioural, physiological and 

emotional responses. The sample included 64 ASMR experiencers and 68 control 

participants. The Misophonia Questionnaire, administered to the respondents, consisted of 

three parts: the Misophonia Symptom Scale, The Misophonia Emotions and Behaviors Scale 

and the Misophonia Severity Scale. Misophonia Symptom Scale determines if the respondent 

experiences any sound sensitivities by asking them to rate on a scale of 0 to 4 (0-not at all 

true, 4-always true) how much each statement relates to them. The statements included: 

people eating, repetitive tapping and rustling. A score of 14 of higher determines that the 

participant on average, respondent to all the questions as sometimes (score=2) or higher 

which means that misophonia is present in that person. The Misophonia and Behaviors Scale 

has the same scoring system as above but different statements. The statements to answer here 
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include how often their sound sensitivities lead them to do actions like “leave the 

environment to a place where the sounds can’t be heard anymore”, “actively avoid certain 

situations in anticipation of the sounds” and “have violent thoughts”. The Misophonia 

Severity Scale is a scale from 1-minimal to 15-very severe and respondents were asked to 

rate on it their levels of severity of sound sensitivity. Any score of 7 or above is considered to 

interfere with daily life and has a clinically significant symptom. As a result, it was found that 

people who were ASMR experiencers experienced increased levels of misophionia as 

opposed to the control group that answered the same statements. ASMR experiencers scored 

higher on the three scales: Misophonia Sympton Scale, Misophonia Emotions and Behaviors 

Scale and Misophonia Severity Scale. The results agreed with previous comments about the 

subject that was put forth by Barrat and Davis (2015) that noted that Misophonia and ASMR 

represent two ends of the same sound sensitivity spectrum. 

2.10 Understanding the Triggers 

 Barratt, E. L., Spence, C., & Davis, N. J. (2017) conducted a research study to find 

out key factors that contribute to successfully inducing ASMR using media outlets. The 

researchers explored variables such as audio preferences, timing, atmosphere, trigger load, 

characteristics of ASMR content, use of ASMR trigger and context. 130 participants that are 

ASMR experiencers volunteered to take part in this study and answer an online questionnaire 

made up by the researchers. In order to gain further understanding into the right camera 

distances from different stimuli, the researchers investigated the right spatial distance from 

different sizes of trigger objects and actions to create content for lab use. A short segment 

was incorporated on provision of wider context  to find out whether or not triggers could be 

influenced to increase the effectiveness when inducing the feelings of tingling when people 

watching the videos had a sense of aspects (of triggers) other than physical properties. A 

segment was also included that asked the respondents to picture themselves in hypothetical 
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situations to understand if wider environmental cues could induce ASMR feelings. The 

results yielded that although ASMR triggers were different between people it was found that 

generally speaking the videos should appear spontaneous (not scripted). The sounds used 

should be of low pitch and background music used in some videos should not be used at all 

based on the answers of the respondents. Mouth sounds should also not be used in the videos 

because respondents said that they were disruptive; Results of the survey showed that for 

optimal ASMR results only one single trigger should be used with effective focus on visual 

details.  

2.11 ASMR and Pregnancy 

 Gibson C. (2019) talks about how ASMR can help pregnant women get some sleep 

and rest in their uncomfortable pregnancy months. In the final month of pregnancy, when 

sleep and relaxation are rare, there are a few known-to-work tips that an expecting mother 

can do to help her feel somewhat comfortable like drinking camomile tea, yoga and tug a 

pillow between her knees. And she can also watch a woman on Youtube talking to her in a 

gentle voice while she role plays that she is giving her an ear massage. Melissa Shaw, 34, 

who already gave birth, said: “When I found those videos, oh, they were a godsend; I was at 

that point in my pregnancy where I couldn’t take anything to sleep and I was so physically 

uncomfortable. I was up all night, super jittery and agitated, and all of a sudden, finally, I’d 

found something that could soothe me to sleep and it wasn’t medical and had no side effects.” 

She was in her third trimester when a friend told her about ASMR. The little known 

phenomenon has been increasingly becoming popular by being used in an Ad that was aired 

on the Superbowl featuring Zoe Kravitz whispering and tapping on a Michelob Ultra beer. 

On Youtube, there is a vast number of videos made by “ ASMRtists” that have gained tens of 

millions of views.  
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But ASMR might be more effective on pregnant women as the hormone “oxytocin” which is 

closely linked to the phenomenon is often increased in women during pregnancy and also has 

a major role during breast feeding and labor. Pregnant women are turning to ASMR because 

a recent study showed that the phenomenon is closely related to soothing and bonding 

behaviors. Maria, owner of the Youtube channel “Gentle Whispering ASMR” that has 

millions of subscribers, was expecting her first child and said that her ASMR feelings 

increased noticeably while pregnant. She says:  

 I have my favourite videos that I go to all the time, and there’s just something so 

 soothing and so soft about them. Hearing a motherly, soothing voice before I go to 

 sleep has been very helpful. I watch the videos to distract myself from the worries 

 about motherhood, and to help me fall asleep. I have so many pregnant ladies who 

 write me messages saying that they’re going through the same thing. 

Dr. Craig Richards, a professor and researcher at the Shenandoah University School of 

Pharmacy in Winchester, Va., and the founder of the blog ASMR University, is not surprised 

by such an idea. After years researching the subject, Dr. Richards has his own ideas as to why 

people and especially pregnant women might be more sensitive to ASMR:  

 Increasing levels of oxytocin happens naturally during pregnancy, and oxytocin is the 

 brain chemical most associated with the triggers and stimuli of ASMR, when I’m 

 asked why I think some people experience ASMR and some don’t, my best guess is 

 that I think the people who experience it are producing increased amounts of 

 oxytocin.  

Dr. Richards says that the research on ASMR is still in its earliest stages, but he co-wrote an 

fMRI study that was the first published. It studies the sensation and tracks the brain activity 

though a machine. They used 10 participants and detected the changes in their blood flow and 

changes in their brain activity while watching ASMR videos.  
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2.12 ASMR and Psychology 

 Cline, J. (2018) talks about ASMR from a psychological perspective in his article. He 

states that the reason why people might be enjoying these videos is because the ASMRtists 

sometimes produce sounds that people used to hear as children. Some of the sounds that 

people are listening to in the ASMR videos, are sounds that are produced orally by the 

creators, as if a parent would do to their child. These sounds, to a child, are calming, 

entertaining and come from a loved one. When adults listen to these sounds on ASMR 

videos, it is as if they are taken back subconsciously to when they were children and a loved 

one is producing these sounds. This might be a reason as to why people are finding these 

videos relaxing and helps them with their insomnia. Cline continues to say that science still 

needs to figure out if and to whom these videos are helpful. But in the meantime, people are 

still benefiting from them and continue to engage with ASMR. Another set of people find 

these videos disturbing and annoying in nature. This is called “misophonia”. Misophonia is a 

rare disorder in some people where they find sounds that are produced by ASMRtists 

unbearable.  

2.13 ASMR and Sexuality 

 Leigh E., (2017) talks about ASMR and its sexuality. The biggest debate about 

ASMR is if it should be considered sexual or not. For this reason, there are studies done on 

ASMR using machines so that the tingling sensation of ASMR can be seen through a screen. 

She continues to say that ASMR, like female sexuality, cannot be seen with human eyes thus 

the machines are used to make us see. Therefore, in her article, with this logic she sexualizes 

ASMR and reframes the concept of sex and what sex can do. She take a starting point by 

saying that sex in not only about reproduction ( as feminist theories have shown ) and it 

doesn’t have to be two bodied, focused on genitals and heterosexual then sex can be thought 

of anything that can cause a body to feel intimate and pleasured. Western definition of sex 
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states that there should be two bodies that are touching with the intention of multiplying with 

intimacy, therefore, even though we might feel pleasure at the salon or at the doctor’s office, 

the definition of sex does not permit people to call this pleasure “sex”. ASMR videos induce 

these feelings when a person visits the salon and the doctor’s office but these pleasures are 

deemed acceptable by society because they are not labelled as sexual acts although they 

might very well be sexual acts. 

2.14 ASMR and Advertising 

 ASMR is making its way into advertising. Brands are using ASMR in their ad 

campaigns as a new way to grab the attention of the consumer. Brands that have used ASMR 

in their campaign include the Chinese Sihua Dove, Snickers and Ikea. But the most popular 

one was aired in 2019 during the Superbowl in the United States. The ad is for Michelob 

Ultra Pure Gold (beer brand) and it advertises the beers pure experience via ASMR 

techniques by actress Zoe Kravitz. The Superbowl is watched live by 98 million people and 

the average 30 second ad costs around $5 million (Ultra M. 2019). This goes to watch how 

much ASMR has grown and how much it has the potential to grow in the world of media. 

2.15 Conclusion 

 Not many studies have been conducted on ASMR, but from the ones that have been 

done, one can understand to a certain extent, the phenomenon that is ASMR and why the 

ASMR video community is growing on the web. The main reason that ASMR videos are 

becoming more and more popular on the web is due to the fact that people are finding 

relaxation and an escape through the mediation of a computer/mobile phone screen that 

grants them access to another person who uses triggering stimuli through high tech 

microphones and scripted scenarios that provide these relaxing sensations. . Many people that 

were surveyed said that they had experienced ASMR from a younger age but  did know what 

it was and  did not know that there was a name for it. Other people thought that they were the 
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only ones that felt this feeling and that nobody else feels the way they do about certain things, 

sounds and feelings that they sense around them. The findings in all the articles in this 

literature review prove this phenomenon is worth finding out about. There are more than 100 

channels of ASMR. SAS-ASMR is a Youtube channel with 3.7 million subscribers; One of  

the most watched videos contains 31 million views(“ASMR 20 Triggers to Help you Sleep”) 

and another particular video of another channel called Gentle Whispering ASMR contains 21 

million views (“Oh such a good 3D-sound ASMR video”). 
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3. Theoretical Framework 

 This part of the thesis discusses the uses and gratifications theory. It starts by giving 

an overview of the theory itself and then continues to state the concepts of the theory and 

explain them; it then shows how each concept relates to the topic under study. 

3.1. Uses and Gratifications: An Overview 

  The Uses and Gratifications theory is used to determine why and how people seek 

out certain media to satisfy specific needs that they have. Elihu Katz (1959) pointed out that 

most communication research asked the question “what do media do to people”; however the 

right question to ask was “what do people do with the media”. The uses and gratifications 

theory assumes that audience members actively seek out the media, fulfil expectations and 

actively select the media and media content to satisfy individual needs (Rubin, 1983). The 

central idea of the uses and gratifications theory is how people use the media and what 

satisfactions they get from it. Media gratification is divided into: gratifications sought (GS) 

and gratifications obtained (GO) (Katz, Blumler, Gurevitch 1974). GS are the feelings that 

the person seeks to obtain from the media such as watching TV or browsing the web, and the 

GO are the feelings or gratifications that they actually obtain from the activity that they just 

did. The GO are not always the same as the GS. Sometimes people put expectations in their 

minds with regards to the media activity expecting to gain certain kinds of feelings but the 

result is not always as expected. Sometimes the GO are amusing but different from what they 

thought of or had expected initially and sometimes they are not amusing and annoying. This 

study aims to find out the gratifications obtained from watching ASMR videos online.  

 Five assumptions were stated in the study done by Katz, Blumler and Gurevitch in 

1974. They give a framework for understanding the relationship between audiences and 

media. The first point of the framework states that the use of the media is chosen and 

generated depending on its content offering to the audience. This indicates that the theory 
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perceives people as active and not passive. The second point says that audience members are 

free to choose whichever medium they want based on their need gratification. The third point 

states that there are many other need satisfaction sources that people can seek out other than 

media outlets. The fourth point states that the information that we have on the goal of the 

media is taken from the consumers and from their experience with the media. The last point 

states that in culture, the media acted as a judge for communication which is unethical, the 

audience is the one that should choose what to think. (pp.15-17). 

3.2. Uses and Gratifications: Concepts 

 Katz, Gurevitch and Haas (1973) claimed that individuals use mass media to connect to 

or disconnect from other people. They listed five needs that the audience can satisfy through 

the media. These needs are: cognitive needs, affective needs, personal integrative needs, 

social integrative needs and tension release needs. 

1. Cognitive needs: obtaining understanding, knowledge and information. 

The need for cognition can be defined as a need to organize important instances in 

meaningful ways. It is a need to comprehend and make sense of the experiential 

world. It is certainly a need because the lack of it in a person causes frustration and 

the need to attain it. (Cohen. R. A, 1955)  

2. Affective needs: these are emotional needs that result from experiences that are 

appealing, emotional and gratifying. 

The need for affect is defined as the motivation to engage in or avoid situations that 

include emotions. People with affective needs tend to have high attitudes towards a 

number of issues, choose emotional movies to watch and willingly become involved 

in an event that is emotionally inducing. Maio & Esses (p. 583-584, 2001). 

3. Personal integrative needs: building credibility, status, confidence and stability. 



ASMR TINGING SENSATION 22 
 

Utilizing the mass media helps people in creating and strengthening identity traits. 

People see personalities with features that are appealing to them as role models and 

they start adopting that behaviour. Kane, J. (2015).   

4. Social integrative needs: strengthening bonds with friends, family... etc. 

Since the rise of digital media, social integrative needs has really changed. During the 

days when media was just on TV, there was no way of connecting with other people 

watching the same show. Nowadays, this has changed completely especially with the 

creation of the digital media. Our generation feels the need to stay connected to 

everyone all the time and keep close relations with people from their past. Our needs 

as humans to keep connected to people makes us use digital media even more. Kane, 

J. (2015) 

5. Tension release needs: diversion and escaping.  

Tension release can also be an escape. People need to escape from their daily lives 

and the stress of their day and they turn to media to do so. Whatever the media is, 

people will turn to it to release tension, whether it’s a nature show, an action movie or 

a family game show. When people consume this media, they feel as if they have 

escaped life for a while to a place where its tension free so that they can go back to 

their normal lives. Kane, J. (2015)  

 Along the same lines, Perse and Courtright (1993) suggested a useful list of needs that 

they used for descriptive purposes as a preliminary step to understand the normative images 

of modern and traditional communication channels that can be satisfied by computer-

mediated communication (or online communication): to relax, to be entertained, to forget 

about work or other things, to have something to do with friends, to learn things about myself 

and others, to pass the time (particularly when bored), to feel excited, to feel less lonely, to 

satisfy habit, to let others know I care about their feelings, to get someone to do something 
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for me. Some of these needs are exactly what ASMR videos are generally designed for; for 

instance ASMR videos are designed to make people feel relaxed, to be entertained and to 

forget about work and other things. Not to mention that they make people feel less lonely and 

they satisfy a habit. 

 Ruggiero E. T. (2000) asserts in his article that the rise of computer-mediated 

communication has invigorated the importance of uses and gratifications. Uses and 

gratifications has always given an advanced theoretical approach in the first levels of each 

mass communication medium whenever it was still new: television, newspaper, radio and 

now the Internet. Although researchers may still continue to use old-fashioned tools to find 

out more about media usage, they must also be ready to widen their current theoretical 

models of uses and gratifications. Researchers must also be on board to the idea that they 

should explore qualitative and interpersonal features of mediated communication in a more 

holistic method. 

 Below are research studies related that use uses and gratifications. This part of the 

paper will discuss social media networks and video sharing websites such as Youtube. This 

paper utilizes uses and gratification to explain the gratifications sought and obtained by the 

viewer. Similarly, the below research use the same theory and it can be seen how the 

gratifications sought and obtained in each research affect the individuals being researched. It 

can be seen that there is a part about Youtube addiction because in this paper, the videos that 

are being watched are on Youtube and there is a slight relation between the research below 

about Youtube addiction and this paper. There is also a research study added below about 

how the two genders use social networking sites and if they differ from each other; this was 

added to this paper because this research also examines the difference in gender as to why 

people watch ASMR videos. Mainly, in each of the studies below, the researchers wanted to 
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find out the same thing as this paper wants to, why do people do or watch a certain thing and 

what do they get in return. 

3.3 Uses and Gratifications in Communication Related Research 

 Much research was done concerning mass media, through the lens of the uses and 

gratifications theory, to determine the reason or reasons as to why people seek online 

mediated communication. Park, Kee and Valenzuela (2009) conducted a study to find out 

Facebook groups uses and gratifications and civic and political engagement. In their research, 

1715 students from two universities in Texas that had joined Facebook groups were part of an 

online survey that was sent to them randomly. A likert-type scale was used in the 

questionnaire to measure acquisitions about peer pressure/self-satisfaction, social interactions 

with friends and family, recreation and entertainment and campus and community. They 

found that students sought Facebook groups for entertainment purposes such as organizing 

parties on campus or support meetings. Students who were interested in politics were not 

inclined to use Facebook for political purposes but they satisfied would seek to get this need 

offline and not with Facebook groups. They also found out that people who were more 

education oriented used Facebook groups less than people who were socially oriented on 

campus. People who were more inclined to be socially oriented in the university tended to use 

Facebook groups more. 

3.4 YouTube Addiction 

 Balakrishnan, Janarthanana, and Mark D. Griffiths (2017) researched the relationship 

between content viewing, content creation and addiction to YouTube on 410 students that are 

Youtube. Using a questionnaire, their research also examines the influence of technology, 

social, content and process gratifications on user preference toward content viewing on 

Youtube and content creation.  The results of the survey showed that respondents spent an 

average of 44 minutes daily on YouTube during work hours and 70 minutes daily during non-
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work hours. A questionnaire was distributed to YouTube users that happen to be 

undergraduate, graduate and doctoral students. The following items were used to measure 

each of the variables mentioned above:  

 Content gratification with two sub-constructs: information sharing and self-

documentation.  

 Process gratification with three sub-constructs: Entertainment, passing time and self-

expression.  

 Technology gratification with two sub-constructs: medium appeal and convenience.  

- Social gratification: Three items were used to measure social gratification. Respondents 

were instructed to rate items following this statement: “Compared with your pre-expectation, 

indicate your perception of experience of using Youtube in performing the following 

functions”; a 5 point Likert scale was used to measure the gratifications from 5 “confirmation 

– much higher than your expectation” to 1 “disconfirmation – much lower than your 

expectation”.  

The results yielded that content creation in YouTube and Youube addiction had a closer 

relationship than content viewing. A signification influence was found in social gratification 

in content creation and content viewing whereas technology did not have an influence. The 

highest relationship coefficient value was found between content creation and Youtube 

content creation inclination.  

3.5 Internet Gratification 

 Ji and Fu, (2013) conducted a study to predict internet affinity of users with 

information gratification and social gratification. A survey questionnaire was 

administered in a university in Singapore to 302 full time students. To measure 

gratifications, the researchers selected instruments that were used to measure 

gratification, access gratification, and information gratification that internet users 
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pursue. A 7 point Likert scale was used to rate the agreement of the respondents 

(1=strongly disagree, 7=strongly agree). To measure how much of the respondents seek 

information online, information gratification is used. People who took part in the survey 

were asked to rate their agreement on three statements that measure information 

gratification. To measure how much the respondents look for social interaction in cyber 

space, interaction gratification is used. People who took part in the survey had to rate 

their agreement on three statements that measured interaction gratification. Access 

gratification is used as an instrument to see how much the respondents intend to stay 

continuously connected to contacts. Affinity for the internet measures users’ liking of the 

internet. The “television affinity” index is used for this variable. Three items were also 

used to measure affinity for the internet. Affinity for online content measures the 

respondent’s affinity to specific content on the internet. This variable is also measured 

using the “television affinity” index and 4 statements that measure affinity for content. It 

was found out that affinity for the internet and affinity for specific types of content 

correlate each other and are distinct at the same time. They both relate in a positive way 

to social gratifications. Both types of affinity are impacted by the passive social 

gratification of access to the internet and the active search for interaction. After social 

gratifications are controlled, information affects neither.  

3.6 The Uses and Gratifications of Social Media 

 Whiting and Williams (2013) conducted a research study to show the importance of 

the uses and gratifications theory to social media. They conducted an exploratory study on 25 

people that use social media and interviewed each one of them; these people’s ages ranged 

from 18 to 56 years old. These individuals were asked in-depth questions about why they 

seek social media, why their friends seek it, how often do they use it and what do they enjoy 

the most about it. The qualitative comments that were answered by the respondents were 
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analysed using Lincoln and Guba’s (1985) guidelines.  After carefully analysing the answers, 

the researchers concluded on ten uses and gratifications themes:  

1. Social Interaction. 88% of respondents said that they use social media for social interaction 

purposes.  

2. Information seeking. 80% of the respondents said that they use social media to seek 

information that pertain to products, deals, sales, birthdays, parties events and business wise 

information. 

3. Pass time. 76% of the respondents said that they use social media to pass the time 

whenever they are bored or when they have nothing to do. 

4. Entertainment. 64% of the respondents said that they use social media to entertain 

themselves by watching videos, playing games and listening to music. 

5. Relaxation. 60% of respondents said that they use social media to relax. They said that 

going through profiles relaxes them and it is an escape from reality and takes their mind off 

things. 

6. Expression of opinion. 56% of respondents said that they use social media to express their 

opinion online and comment on pictures and posts. 

7. Communicatory utility. 56% of respondents said that social media gives them something to 

talk about with friends and give them gossip material. 

8. Convenience utility. 52% of respondents said that social media use is convenient. They 

said that it is readily available without time constraint anywhere and that they can 

communicate with multiple people at once. 

9.  Information sharing. 40% of respondents said that they use social media to share 

information about themselves with others. 
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10. Surveillance/knowledge about others. 32% of respondents said that they use social media 

to find out information about others without them knowing. They want to know what others 

are doing or in other words “creep on people”.  

 

3.7 Gender Continuance on SNS  

 Krasnova, Veltri, Eling, and Buxmann (2017) conducted a research to explore gender 

differences in the reasons as to why both genders continue to use social networks. Facebook 

was chosen for this study because of its high amount of daily users. Seven point likert scales 

were used to answer the survey (1= extremely dissatisfied, 7=extremely satisfied). The final 

sample included 488 respondents of which 198 were males and 290 were females. The results 

showed that women continue to use social networking sites to stay up to date on social 

information regarding close and distant networks, and maintaining close ties. Men on the 

other hand tend to use social networking websites to stay update to general information. This 

study proves that there is a difference between men and women when it comes to social 

networking sites’ usage. Women are more driven by the information that is social of nature 

mostly like keeping up to date with people; men are more likely to use it for information like 

sports, news and other general information that is usually posted on sites like Facebook.  
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4. Hypotheses and Research Questions 

 Below are the two research questions and three hypotheses which will help in 

understanding further the true nature of ASMR and what people get from watching them. The 

research questions will help fill the gap of the scarce literature that is available on the subject. 

Some of the things that need to be tested that are not mentioned in the literature review are 

whether people watch the videos to get sexual pleasure or if people feel the need of intimacy 

because they lack it in their personal lives. In the theoretical framework, various concepts 

were listed related to the main theory itself. Some of these concepts are directly related to 

why people watch these video like tension release needs and affective needs. The hypotheses 

below will examine such statements. 

RQ1: Do people who regularly watch ASMR videos do so because they feel the need for 

sexual pleasure? 

RQ2: Do people who regularly watch ASMR videos do so because they feel the need for 

intimacy with another person?  

H1: Regularly watching ASMR videos is positively associated with affective needs. 

H2: Regularly watching ASMR videos is positively associated with tension release. 

H3: Gender differences exist in relation to the outcomes assessed a) sexual pleasure, b) 

intimacy, affective needs, and tension release.   
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5. Research Methodology 

 This part of the paper discusses the methods that will be used to determine the 

findings of this thesis. A quantitative approach will be used in this study In other words, the 

end result to the findings are based on questions that to which the answers, when gathered, 

will be in numerical format. 

5.1 Research Method 

 This thesis will use quantitative research that yields information and data that can be 

transformed into numbers. The most important aim of quantitative research is to make an 

emphasis in counting the answers that are gathered and build statistical explanations used to 

asses and interpret the results (Wimmer & Dominick, 2013).  

5.2 Research Sample 

 The sample (simple random sample) of this study consists of 132 people that are 30% 

male and 70% female. The ages of the participants for this study range from 17 to 73 years 

old (M = 31.66, SD = 11.554). The nationalities of the participants are from Lebanon, Latin 

America, Europe, Asia, Canada, Africa and mostly from the United States of America. 57% 

of the respondents said that they were in a relationship and the rest (43%) said that they 

weren’t. 47% of the respondents said that they watched ASMR videos daily, 39.4% watch a 

few times a week, 2.3% once a week and 11.4% said that they watch occasionally. When 

asked how long they had been watching ASMR for, 78.8% said that they had been watching 

for more than a year, 3.8% for a year, 12.1% for a few months and 5.3% answered that they 

had just recently started watching. Most of the sample answered that they heard about ASMR 

from the same place with 70.5% saying that they stumbled upon the videos online, 11.4% 

from a friend, 8.3% from social media and 16.7% checked the box for other with text 

responses varying from newspaper articles to documentaries and celebrities doing ads in 

ASMR form. All the people that chose to contribute to the study are people that have 
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experienced ASMR and watched ASMR media either occasionally or on a regular basis. A 

probability sampling – simple random sample was used. This sampling technique was used 

because the link to an online questionnaire was posted on ASMR forums like reddit.com and 

ASMRuniversity.com and Facebook pages like “ASMR Discussion and Research Forum” 

and “ASMR Community” in which the ASMR community are active.  Granted any ASMR 

user that is not on the forum was not part of this study, but those active on the online 

communities indicated actual use and interest.  The survey was posted on the forums on 

February 1st until March 1st. 

5.3 Research Tools 

 Online questionnaires were conducted for the purpose of gathering information on the 

dominance of particular details concerning ASMR and when people watch the videos and 

why. The questionnaire was available on www.qualtrics.com and was shared on ASMR 

forum pages to ensure that the target audience will be answering it. Questions concerning 

whether the participants are sexually aroused by the videos were also asked including if they 

have a preference on whether the person on camera is a male or female. The research 

participants were assured that the survey is anonymous and confidential.  

5.4 Variables 

 The independent variable that is common between the two research questions and the 

three hypotheses is the frequency of people watching ASMR videos. Below is a discussion of 

the variables that will be used in this thesis. 

 Watching ASMR videos: The conceptual definition for this variable is people who 

are active in the ASMR community; meaning that these people regularly watch ASMR 

videos and are fully aware of its sensations and enjoy them; therefore they keep watching 

them frequently. The operational definition for this variable was tested in the questionnaire in 

the first questions. Participants answered questions related to whether they watch ASMR, 
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how frequently, what type of videos they are exposed to and if they are aware and feel the 

sensations. If they don’t they were asked to stop filling out the questionnaire.  

The dependent variable in the first research question is sexual pleasure.  

 Sexual Pleasure: Sexual pleasure is the need to get aroused through watching the 

videos. A likert-type scale was used to test if the people who answered the survey watch the 

videos for sexual pleasure (from 1=strongly disagree to 5=strongly agree) with four 

statements created by the researcher, such items included “I watch ASMR videos for sexual 

pleasure” and “I watch ASMR videos for fulfilment of fantasies”(α = 0.908, M =1.381, SD = 

0.738).  

The second dependent variable in the second research question is the need for intimacy. 

 Need for intimacy. The need for intimacy is defined as the need to connect to 

someone on a personal level intimately. This variable was tested using a likert-type scale 

(from 1=strongly disagree to 5=strongly agree) with five statements created by the researcher 

such as “AMSR videos give me a sense of intimacy” and “because I lack intimacy in my 

personal life” (α=0.873, M=2.380, SD=1.084). 

The dependent variable in the first hypothesis is affective needs. 

 Affective needs: Affective needs relates to the experiences that are appealing, 

emotional and gratifying. This variable was tested using a likert-type scale (1=strongly 

disagree to 5=strongly agree) with six statements created by the researcher such as “I watch 

ASMR videos for emotional connectedness” and “ I watch ASMR videos for entertainment” 

(α=0.767, M=2.560, SD=0.881).  

 The last dependent variable is tension release.  

 Tension release: Tension release is diverting and escaping reality for a brief period of 

time (by watching the videos). This variable was measured using a likert-type scale (from 

1=strongly agree to 5=strongly disagree) with seven statements created by the researcher 
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such as “I watch ASMR videos for relaxation” and “I usually feel anxiety and ASMR helps 

me reduce these feelings” (α=0.752, M = 3.871, SD=0.688).  

5.5 Data Analysis 

 SPSS (Statistical Package for Social Sciences) was used to analyse all the data 

gathered from the survey.162 responses were gathered at first but 30 were eliminated because 

they were not fully completed; at the end, 132 responses were left.  The common independent 

variable for the two research questions and the three ̀ ` hypotheses is categorical. The rest of 

the variables are all dependent variables and continuous. This is why an independent t-test 

was used to test the research questions and the hypotheses. 
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6. Results 

  The part below provides a detailed analysis and explanation of the results that were 

obtained from the survey that was completed by the respondent. It can be seen in detail below 

that some variables were preferred over others, while Need for Sexual pleasure was not a 

reason as to why people watch ASMR videos although a very small portion of respondents 

responded that they do watch it for that specific purpose. 

6.1 RQ1: Need for Sexual Pleasure 

 Overall, the participants indicated that they don't use ASMR videos exclusively for 

sexual pleasure.  Five statements were created by the researcher to find out if people watch 

ASMR for a kind of sexual fulfilment using a likert-type scale (1=strongly disagree to 

5=strongly agree). The first statement was if they found ASMR videos sexually appealing; 

57.4% said that they strongly disagreed, 22.5% disagreed, 11.6% were neutral, 3.9% agreed 

and 4.7% strongly agreed. The second statement was if they watched ASMR videos for 

sexual pleasure; 78.8% said that they strongly disagreed, 9.8% disagreed, 6.1% were neutral, 

4.5% agreed and 0.8% strongly agreed. The third statement was if they watched ASMR 

videos for sexual stimulation; 81.1% said that they strongly disagreed, 9.8% disagreed, 3.8% 

were neutral, 4.5% agreed and 0.8% strongly agreed. The fourth statement was if they watch 

ASMR for sexual desires; 81.8% said that they strongly disagreed, 11.4% said that they 

disagreed, 3.8% were neutral, 3% agreed and none (0%) strongly agreed. The fifth statement 

was if they watch ASMR to fulfil their fantasies; 72.7% said that they strongly disagreed, 

11.4% agreed, 8.3% were neutral, 6.8% agreed and 0.8% strongly agreed.  

6.2 RQ2: Need for Intimacy 

 Likewise, the majority of participants did not report a need for intimacy as to why 

they chose to watch ASMR videos.  82.6% of participants did not watch ASMR videos 

because they lacked intimacy in their personal lives, while 7.6% do and 9.8% were neutral. 



ASMR TINGING SENSATION 35 
 

When asked if watching ASMR videos would give them a sense of intimacy the responses 

changed slightly with a dropped total of 59.6% who claimed it didn't while an increase in 

agreement to 29.6%; 10.6% neutral. The third statement was asked to see if they watched 

ASMR videos because it allowed them to feel connected with the artist; 30.3% said that they 

strongly disagreed, 13.6% disagreed, 19.7% were neutral, 26.5% agreed and 9.8% strongly 

agreed. The fourth statement was to see if they watched ASMR videos because it made them 

feel that they were the centre of attention; 33.3% said that they strongly disagreed, 17.4% 

disagreed, 16.7% were neutral, 23.5% agreed and 9.1% strongly agreed. The fifth statement 

was to see if they watch ASMR videos because it allowed them to participate in something 

personal; 32.6% said that they strongly disagreed, 12.9% disagreed, 20.5% were neutral, 

25.0% agreed and 9.1% strongly agreed. 

6.3 H1: Affective Needs 

 Hypothesis 1 was supported. Unlike sexual pleasure and intimacy needs, the 

responses showed that a portion of the respondents said that they watched ASMR videos for 

affective needs like role play and entertainment while the majority disagreed on statements 

like boredom and the need to feel loved.  An Independent t-test showed that there was a 

statistical significant difference between those who watched ASMR on a regular basis (M 

=2.626, SD =0.87682) and those who occasionally watched (M =2.0556, SD=0.76029) on 

affective needs (t (19.2) = 2.6, p<.05). There were five statements created by the researcher 

concerning affective needs in the survey. When asked if they watched ASMR for the role 

play 27.7% answered that they strongly disagreed, 20% disagreed, 20.8% were neutral, 

23.8% agreed and 7.7% strongly agreed. The second statement was if they watched ASMR 

out of boredom in which 40.8% strongly disagreed, 21.5% disagreed, 13.8% were neutral, 

22.3% agreed and 1.5% strongly agreed. The third statement was if they watched ASMR to 

feel loved; 48.5% strongly disagreed, 23.8% disagreed, 11.5% were neutral, 11.5% agreed 
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and 4.6% strongly agreed. The fourth statement was if they watched ASMR for personal 

attention; 33.1% answered that they strongly disagreed, 15.4% disagreed, 15.4% were 

neutral, 24.6% agreed and 11.5% strongly agreed. The fifth statement was if they watched 

ASMR for emotional connectedness; 38.5% answered that they strongly disagreed, 21.5% 

disagreed, 14.6% were neutral, 19.2% agreed and 6.2% strongly agreed. The sixth and last 

statement was if they watched ASMR for entertainment; 10.8% answered that they strongly 

disagreed, 10% disagreed, 14.6% were neutral, 46.9% agreed and 17.7% strongly agreed. 

6.4 H2: Tension Release 

 Hypothesis 2 was supported. When it came to tension release, the majority of the 

respondents agreed to the statements set forth in the survey which  showed that most of the 

respondents watched ASMR for anxiety relief, stress relief, to help them sleep and to reduce 

tension. An Independent t-test showed that there was a statistical significant difference 

between those who watch ASMR on a regular basis (M =3.94 SD = 0.644) and those who 

occasionally watch (M =3.27 SD=0.737) on tension release (t (16.9) = 3.3, p=0.04 <.05). 

There were seven statements created by the researcher concerning tension release that were 

answered by the respondents. The first statement was if they watched ASMR for relaxation; 

none of the respondents (0%) said that they strongly disagreed or disagreed, 0.8% were 

neutral, 15.4% agreed and 83.8% strongly agreed. The second statement was if they watched 

ASMR for stress relief; 1.5% strongly disagreed, 0.8% disagreed, 3.8% were neutral, 28.5% 

agreed and 65.4% strongly agreed. The third statement was if they watched ASMR for pain 

relief; 23.1% strongly disagreed, 23.8% disagreed, 20% were neutral, 20.8% agreed and 

12.3% strongly agreed. The fourth statement was if they watched ASMR to help them sleep; 

1.5% strongly disagreed, 2.3% disagreed, 3.1% were neutral, 16.9% agreed and 76.2% 

strongly agreed. The fifth statement was if they watched ASMR to escape the real world; 

18.5% strongly disagreed, 20.8% disagreed, 17.7% were neutral, 28.5% agreed and 14.6% 
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strongly agreed. The sixth statement was if they watched ASMR to help reduce the feelings 

of anxiety; 9.2% strongly disagreed, 14.6% disagreed, 14.6% were neutral, 26.9% agreed and 

34.6% strongly agreed. The seventh and last statement was if they watched ASMR to help 

them forget about work or other things; 7.7% strongly disagreed, 10% disagreed, 16.9% were 

neutral, 36.2% agreed and 29.2% strongly agreed.  

6.5 H3: Gender and Reasons to Watch ASMR Videos 

 Hypothesis 3 was partially supported. With regards to the reasons  why each gender 

watched ASMR videos and whether they mainly watched for sexual purposes, intimacy, 

affective needs and tension release, the survey revealed that males were more likely to watch 

for sexual purposes while females for tension release. An independent t-test showed that there 

was a statistical significant difference between males (M = 1.64 SD = 0.938) and females (M 

=1.27 SD = 0.609) when it came to sexual pleasure as a reason to watch ASMR videos (t 

(51.9) = 2.26, p < .05). Out of all the respondents that answered strongly agree or agree to the 

statements that pertained to sexual pleasure (which were the minority percentage), the 

majority were male. Tension release showed similar results. An independent t-test showed 

that there was a statistical significant difference between males ( M = 3.65 SD = 0.723 ) and 

females ( M = 3.96 SD = 0.653 ) on tension release as a reason to watch ASMR videos (t 

(65.8) = -2.33, p < .05). This also means that out of all the respondents that answered strongly 

agree and agree on tension release statements ( which were the majority ) the majority were 

females. On the other hand, when it came to affective needs, there was no significant 

difference. An independent t-test showed that there wasn’t a statistical significant difference 

between males ( M = 2.64 SD = 0.854 ) and females ( M = 2.52 SD = 0.893 ) on affective 

needs as a reason to watch ASMR videos (t(75.05) = 0.73, p > .05). Similarly with intimacy,  

an independent t-test was done between males ( M = 2.46 SD = 1.117 ) and females ( M = 

2.34 SD = 1.073 ) on intimacy as a reason to watch ASMR videos ( t(68.8) = 0.54, p > .05 ). 
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This shows that when it came to affective needs and intimacy, the respondents answers were 

similar for these variables when it came to gender. 
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7. Discussion 

7.1 Sexual Pleasure 

 Elihu Katz (1959) pointed out that most communication research asked the question 

“what do media do to people”, however the right question to ask was “what do people do 

with the media” (p. #3). As opposed to other reasons as to why people watch ASMR, when it 

came to sexual pleasure the majority of respondents disagreed or strongly disagreed on all the 

statements that were in the survey pertaining to watching ASMR as a form of attaining sexual 

pleasure. From the results of the survey it can be seen that most of the people that answered 

did not seek out sexual fulfilment from watching ASMR, not only because the majority 

strongly disagreed on the statement, but also because the majority strongly agreed and agreed 

on other contradicting statements in the survey, such as to help relaxation with 83% of 

respondents strongly agreeing and for stress relief with 28% agreeing and 65% strongly 

agreeing. This indicates that people seek out ASMR videos not for sexual purposes, but for 

their psychological health and wellbeing. As Garro (2017) said "Another challenge is to 

prevent the misconception ASMR = sexual stimulation; the danger of uninformed (or ill-

informed) people making that parallel is always there...."  (cited in Richard, 2017).   Thus, the 

participants in the survey seem to be well informed about the original uses of ASMR, 

especially since they’re part of the ASMR community.  It is possible those who do not know 

what ASMR videos are will have a misconception about their primary use which are geared 

more toward relaxation.     

  Similarly, in a 2015 study conducted by Barrat and Davis (2015), a total of 84% 

disagreed on the notion that they watch ASMR for sexual purposes while 98% agreed or 

strongly agreed that they watch ASMR videos as an opportunity for relaxation. In the same 

research study, it was noted that many respondents of their survey said that they sought out 

ASMR for various reasons including treatments that they did not acquire from medical 
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interventions. They continued to say that a particular respondent had anxiety and stress that 

was disrupting his/her daily functions and after going to a hair dresser where he/she felt 

relaxed and at ease he sought out the same feeling in form of media and this is backed up by 

the theory used in this research study - the uses and gratifications theory assumes that 

audience members actively seek out the media, fulfil expectations and actively select the 

media and media content to satisfy individual needs (Rubin, 1983).   

Table 1: Sexual Pleasure 

 
Strongly 
disagree 

Disagree 
Neither agree 
nor disagree 

 Agree 
Strongly 

agree 

For sexual pleasure  
 

78% 9.8% 6.1% 4.5% 0.8% 

Sexual stimulation 
 

81.1% 9.8% 3.8% 4.5% 0.8% 

Sexual desires 
 

81.8% 11.4% 3.8% 3% 0% 

Fulfillment of fantasies 72.7% 0% 8.3% 6.8% 0.8% 

 

 7.2 Intimacy  

 The survey tested if people who watched ASMR if so for reasons of intimacy; the 

results were  similar to the ones of sexual pleasure. The majority of the participants disagreed 

when asked if they sought intimate feelings with the ASMRtist this contradicts some of the 

findings in the literature. Anderson (2015) for instance mentioned that ASMR video gave 

people a sense of intimacy: “ASMR may seem to be pure affect, directed by the distant vocal 

impression of a body, but its meanings of relaxation are clearly colored by emotional content, 

where memories of intimacy, care, and attention are linked to the whisper itself” (p. 697). But 

in the results from this research, it can be seen that 82% of respondents did not seek intimate 

feelings from the videos. On the other hand, 9.8% were neutral and 7% said that they sought 

out ASMR videos for feelings of intimacy because they lacked it in their personal lives. What 

can be deduced here is that although the majority of the respondents did not seek intimate 



ASMR TINGING SENSATION 41 
 

feelings while watching the videos, there were a number of people who used these videos to 

feel a sense of intimacy because they did not get these feelings in their lives. When asked to 

rate the statement if they felt intimacy while watching the video from strongly agree to 

strongly disagree, 59% disagreed but 29% agreed to the statement. What can be seen in these 

results is that while some are not particularly looking for intimate feelings while watching the 

videos, they do get the feelings nonetheless – as will be seen in the affective needs discussion 

which is to follow.   

Table 2: Intimacy  

 
Strongly 
disagree 

disagree 
Neither 

agree nor 
disagree 

Agree 
Strongly 

agree 

because I lack intimacy in my personal 
life  

62.1% 20.5% 9.8% 6.1% 1.5% 

because ASMR videos give me a sense 
of intimacy  

46.2% 13.6% 10.6% 22% 7.6% 

because some artists allow me to feel 
connected to them 

30.3% 13.6% 19.7% 26.5% 9.8% 

because they make me feel that I am the 
center of attention 

33.3% 17.4% 16.7% 23.5% 9.1% 

because they allow me to participate in 
something personal  

32.6% 12.9% 20.5% 25% 9.1% 

 

7.3 Affective Needs 

 When it comes to affective needs, the majority of the respondents strongly agreed that 

they watched ASMR for entertainment purposes at times. Katz, Gurevitch and Haas (1973) 

listed five needs that the audience can satisfy through the media and one of them is affective 

needs that include entertainment. When it comes to the role play videos, 27% strongly 

disagreed that they watch ASMR for the role play and 20% disagreed but at the same time, 

we can see that 23.8% agree that they watched the videos for the role play and 7% strongly 

agreed which means that people have different preferences as to what works for them ASMR 
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wise. It can be assumed that the reason why people might prefer role play videos is that some 

respondents wrote in the survey that they felt ASMR since they were kids from “real life 

situations” and role play ASMR videos mimic real life experiences where ASMR can be felt 

like at a barber shop, beauty salon or an eye exam. Another respondent reported that they 

used to watch Bob Ross ( an American painter that used to host a show called The Joy of 

Painting where he would teach viewers how to paint on a canvas with a soft spoken voice ) to 

get the tingling feelings and also stated that he was the “original ASMRtist”. While 22% 

agreed when asked if they watched ASMR videos out of boredom, 40% strongly disagreed 

and 21% disagreed. It can be seen here in these results, that some people  chose to watch 

ASMR out of boredom but that does not mean that they don’t get the feelings of ASMR. 

They might choose to engage in ASMR while bored to get the feelings so satisfy their need 

for entertainment while bored because as it can also be seen in the results that the majority 

watch ASMR for entertainment purposes. Similar to the intimacy results mentioned above, 

feeling loved, personal attention and emotional connectedness all were answered with people 

mostly strongly disagreeing and disagreeing in all of the statements that were asked of the 

respondents. Nonetheless, a number of respondents strongly agreed (11%) and agreed (24%) 

especially with personal attention and emotional connectedness. What can be deduced from 

the numbers above is that while the majority of people did not seek feelings of love, personal 

attention and emotional connectedness from ASMR videos, a decent amount of respondents 

answered that they do seek out these feelings from the videos. The ASMRtists speak with a 

soft spoken voice and give a lot of thought and effort to give a feeling that they truly care 

about the viewer to provide people watching with a sense of closeness with the ASMRtist.  
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Table 3: Affective Needs  

 
Strongly 
disagree 

Disagree 
Neither 

agree nor 
disagree 

Agree 
Strongly 

agree 

For the role-play  27.7% 20% 20.8% 23.8% 7.7% 

Boredom  40.8% 21.5% 13.8% 22.3% 1.5% 

To feel loved  48.5% 23.8% 11.5% 11.5% 4.6% 

For personal attention  33.1% 15.4% 15.4% 24.6% 11.5% 

For emotional connectedness  38.5% 21.5% 14.6% 19.2% 6.2% 

For entertainment 10.8% 10% 14.6% 46.9% 17.7% 

 

7.4 Tension Release 

 When it comes to tension release, the majority of the respondents agreed to all of the 

statements except pain relief which had an agreement percentage of 12%. The majority of the 

respondents agreed to the statement that they tend to seek ASMR to escape the real world and 

forget about work and other things, in fact Katz, Gurevitch and Haas (1973) claim that 

individuals use the mass media to connect to or disconnect from  other people. The results 

also show that people watch ASMR to help them sleep and reduce feelings of anxiety 

because they can also cause relaxation and stress relief as  seen in the results of the study with 

the majority of the respondents claiming that they seek out ASMR for these purposes.  

 The central idea of the uses and gratifications theory is how people use the media and 

what satisfactions they get from it. Media gratification can be divided into two: gratifications 

sought (GS) and gratification obtained (GO) (Katz, Blumler, Gurevitch 1974). In other 

studies there are also similar results as to what gratifications people seek  and obtain from 

ASMR.  Barratt Davis’ (2015) found that 70% used ASMR to deal with stress and 82%  used 

ASMR to help them sleep. It can be concluded that the majority of people who watch ASMR 

do not seek sexual pleasure, feelings of intimacy and love or to alleviation boredom. People  

watch ASMR for relaxation and the tingles they get on their body every time they watch a 
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video, to help them sleep and reduce feelings of anxiety. There is a considerable number of 

people who have trouble sleeping and also need a way to relax.  Walker and Stickgold, 

(2006) stated that sleep is essential for cognitive functions  and that lack of sleep causes 

cognitive impairments in humans. Therefore, ASMR can be therapeutic in the sense that if 

the viewer can feel ASMR, they can use it for health benefits  if they have trouble sleep or 

feel the need to relax. It is also something that is easily accessible to everyone and can easily 

be found on the web for free.   

 Researchers like Lochte et. al. (2018) and Poerio et. al. (2018) studied the biological 

changes from watching ASMR videos. They found that ASMR videos might decrease heart 

rate and activate certain brain signals.  Perhaps this specific brain activation influences one of 

ASMR's positive health benefits - relaxation.  The videos are designed to make people 

tranquil and feel at ease (McErlean et. al., 2017; Barratt et. al., 2015; Poerio et. al, 2018).  

Feeling relaxed might explain why after watching ASMR videos people report a decrease in 

stress level (Poerio et. al., 2018) as well as anxiety (McErlean et. al., 2017).  Other benefits 

include helping people with insomnia; people have reported that the ASMR videos help them 

go to sleep (Barratt et. al., 2015). As seen with this research that people use ASMR videos for 

relaxation, as the videos can lower their  allowing them to be  calmer.  Overall, watching 

ASMR videos helps improve moods (e.g., Barratt et. al., 2015; Poerio et. al., 2018).  ASMR 

"is a vehicle to psychological, counselling, empowering, all of that on a massive scale, and 

truly popular, in the sense that it is made by people, for other people" ( Dr. Diego Garro qtd. 

in Richard, 2017).    
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Table 4: Tension Release 

 
Strongly 
disagree 

disagree 
Neither 

agree nor 
disagree 

agree 
Strongly 

agree 

For relaxation  0% 0% 0.8% 15.4% 83.8% 

For stress relief  1.5% 0.8% 3.8% 28.5% 65.4% 

For pain relief  23.1% 23.8% 20% 20.8% 12.3%

To help you sleep  1.5% 2.3% 3.1% 16.9% 76.2% 

To escape the real world 18.5% 20.8% 17.7% 28.5% 14.6% 

I usually feel anxiety and ASMR helps me 
reduce these feelings  

9.2% 14.6% 14.6% 26.9% 34.6% 

To forget about work or other things 7.7% 10% 16.9% 36.2% 29.2% 

 

7.5 Gender  

 When it comes to the difference between men and women as to why they watch 

ASMR, the results showed that although the minority of people watch ASMR for sexual 

pleasure, in that minority of respondents the majority are males. On the other hand, from all 

the people that said that they watch ASMR for tension release the majority were women.  

Greenwood and Lippman’s (2009)  mentioned that gender differences in viewing explicit 

materials can reflect the slanted targeting of sexual material for men (p. 654); “Explicit 

sexual materials have traditionally been designed by men and for men...they have a distinctly 

macho and hypermasculinized orientation” (Harris & Scott, 2002, p. 311). What this means is 

that sexual content on the web is mostly targeted at males. Most of the pornography and 

sexually explicit material arousing sexual pleasure has been predominately for men. One can 

assume that this is why mostly men and not women search for sexual pleasure in ASMR 

videos, because males are the ones that are used to searching for sexual pleasure online and 

might be harder for women to self-report this particular usage goal. 
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7.6 Conclusion of Discussion   

 Data were analysed based on four variables that include: sexual pleasure, need for 

intimacy, affective needs and tension release. To each variable, a series of statements were 

created by the researcher to find out the gratifications sought by people who watch ASMR 

videos. These statements were answered by the respondents on a Likert-type scale 

(1=strongly disagree to 5=strongly agree ). Using the Uses and Gratifications theory, one can 

deduce that the gratifications sought of the people who watch ASMR by the answers they 

provided in the survey. A series of statements were included in the survey to find out whether 

people  watch ASMR to seek some form of intimacy because they lack it in their personal 

life. The results of said statements revealed that the majority of the respondents were not 

seeking intimate feelings from ASMR videos; in fact, the survey included statements to see if 

people were also seeking sexual pleasure, to feel loved or just out of boredom to which the 

vast majority either disagreed or strongly disagreed; but when asked if they felt tingles on 

their body the vast majority said yes, and the statements regarding if they watched ASMR for 

relaxation (tension release) were answered with agree and strongly agree by the majority of 

the respondents. From the statements one can conclude that the majority of people who watch 

ASMR are not seeking sexual pleasure, feelings of intimacy and love or to alleviate boredom. 

People watch ASMR for relaxation and the tingles they get on their body every time they 

watch a video. Some people have different preferences when it comes to the genre of video, 

the type of content and the artist but they all obtain the same feeling that they are seeking.  

When it comes to gender, there is a slight difference as to why each gender watches 

ASMR. The result showed that although very few people said that they watch ASMR for 

sexual pleasure, the majority of those respondents were men. As for tension release, the 

majority of respondents that said that they watch ASMR video to release tension were 
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women. This shows that although the number of people that watch ASMR for the sexuality of 

it is irrelevant, the majority of that number are men. 
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8. Limitations and Further Suggestions  

 The main limitation is that the amount of scholarly research done on the topic of 

ASMR is scarce because the idea is somewhat new. Another limitation was that the 

researcher couldn't study a specific demographic because of its niche type audience, for that 

reason people were contacted through the ASMR forum.  Similarly, cultural aspects limited 

the researcher from attaining a sample in Lebanon of people who watch ASMR; although 

some of the participants were Lebanese.  Also, because the survey was online, the researcher 

was unable to clarify some answers that were provided by the respondents. The sample size 

was small compared to the amount of people that watch ASMR videos (worldwide), but the 

distribution of the survey online limited the researchers’ ability to acquire more respondents. 

This particular study can be researched from a psychological point of view as well as getting 

into the advertising side to test how ads can be more effective using ASMR ethically. A 

cultural point of view can also be tested to see what countries use ASMR for which reasons 

and see if there’s a difference.  In this study, the researcher created sexual pleasure and 

intimacy scales in relation to ASMR. These scales turned out to be a reliable way to measure 

these concepts; other studies interested in using these variables can adopt the scales and use 

them to further understand these concepts in ASMR interactions.   

 For further research, focus groups would serve the purpose of allowing respondents to 

fully express themselves and give the researchers more detailed answers about different 

people’s experiences when it comes to ASMR. To have more knowledge about the cause and 

effect relationship of ASMR, there should be a study consisting of semi-structured interviews 

with people and experiment with control groups to test the variables. Also, advertising 

ASMR shouldn't be focused on the sexual pleasure, but more so on the tension release 

gratifications, in that sense perhaps more people, particularly in Lebanon, might engage more 

and/or report their usage of such content especially that it has health benefits - a calming 
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mechanism that has the potential to reduce stress.  Theoretically, the uses and gratifications 

theory can be expanded to specific use of media content, in this case ASMR videos as well as 

creating a hierarchy similar to Maslow's hierarchy of needs specific to watching ASMR 

videos, beginning with tension release (e.g., calming, stress relief, sleep), affective needs 

(e.g., emotional level), intimacy needs (e.g., belonging, attention), and sexual pleasure (e.g., 

interacting with the artist).      
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9. Conclusion 

 The results of the survey showed  that the majority of people answered mostly 

strongly disagree when asked if they watch ASMR for sexual pleasure, when asked about 

intimacy the respondents also disagreed on all statements asking them if they watch ASMR 

videos for intimacy purposes. Out of all the affective needs statements, the majority of 

respondents agreed on the statement that they sometimes watch ASMR videos out of 

boredom. When it comes to tension release, the majority of respondents agreed with all 

statements regarding it; it can be deduced from the results that people mostly watch ASMR to 

help them sleep, release tension, escape the real world, reduce feelings of anxiety and relieve 

stress. It was also tested to see if there is a difference in the reason behind watching ASMR 

when it comes to the two genders and it can be seen in the results that although the minority 

of respondents disagreed to watching ASMR for sexual purposes, this minority was made up 

mostly of men. Women were the majority when it comes to watching ASMR for tension 

release.  

This study gave us a further understanding about the nature of ASMR. The purpose 

was to find out why people seek out the videos whether it was for sexual pleasure, intimacy, 

affective needs or tension release. What can be concluded from the results is that people have 

different preferences as to what works for them so that they can attain the feeling that they 

are searching for. While 91% reported feeling a tingling sensation while watching ASMR 

videos, people look for different genres of content like role playing or the standard videos 

which include simple tapping on different objects and actions of the same sort. Sexual 

pleasure and intimacy were ruled out in the results as a reason people watch the videos while 

affective needs and tension release were seen to be as main reasons that people are seeking. 

Regarding affective needs, entertainment scored the highest agreement percentage as to why 

people seek out the videos, while personal attention, boredom, emotional connectedness and 
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loving feelings were scored lower much; but that does not mean that some people do not seek 

out ASMR videos for such reasons; in fact it was stated in the discussion that there is a decent 

amount of people that seek out the videos especially for these reasons. It can be seen in the 

results that tension release was the main reason for the high viewership of ASMR videos. 

People are seeking out the videos to help them sleep, reduce feelings of anxiety, stress relief, 

relaxation and escape the real world. Respondents strongly disagreed and disagreed on the 

statement of pain relief although there is a small group of people that seek out the videos to 

help them cope with physical pain that they might be having.  
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Appendix A: Questionnaire 

 ASMR Videos 

 

 

Start of Block: Default Question Block 

 

This survey is designed to gain a better understanding of the uses and gratifications of watching 
Autonomous Meridian Sensory Response (ASMR) videos. Participation is voluntary, and you may 
stop the questionnaire at any time. The survey is anonymous and confidential.  There will be no way 
to identify you.  Thank you for taking the time to volunteer and complete the survey. Your time and 
effort are highly appreciated.  The results will only be used for academic purposes.       Pressing the 
next button indicates that you are voluntarily participating in this study.   

 

 

Page Break  

 

Do you watch ASMR videos?   

o Yes  

o No  
 

Skip To: End of Survey If Do you watch ASMR videos?  = No 

 

 

How old are you?    

________________________________________________________________ 
 

 

 

Please specify your gender. 

o Male  

o Female  
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Specify your nationality. 

________________________________________________________________ 
 

 

 

Are you currently in a relationship? 

o Yes  

o No  
 

 

 

How did you find out about ASMR? (choose all that apply)  

� From a friend  

� From social media  

� Stumbled upon it on the internet   

� Other, specify ________________________________________________ 
 

 

 

How long have you been watching ASMR for? 

o Just recently  

o A few months  

o A year  

o More than a year  
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How often do you watch ASMR videos? 

o Daily  

o Few times a week  

o Once a week  

o Occasionally  
 

 

 

Do ASMR videos give you a satisfying experience? 

o Yes  

o No  

o Sometimes  
 

 

Page Break  

 

Please rate from a scale of 1 (strongly disagree) to 5 (strongly agree) as to why you watch ASMR 
videos in relation to the following statement:   I watch ASMR videos for....  

 
Strongly 
disagree 

disagree 
Neither agree 
nor disagree 

agree Strongly agree 

For sexual 
pleasure  o  o o o  o
Sexual 

stimulation  o  o  o  o  o  

Sexual desires  o  o  o  o  o  

Fulfillment of 
fantasies  o  o  o  o  o  
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I watch ASMR videos....  

 
Strongly 
disagree 

disagree 
Neither agree 
nor disagree 

agree Strongly agree 

because I lack 
intimacy in my 

personal life  o  o  o  o  o  

because ASMR 
videos give me 

a sense of 
intimacy  

o  o  o  o  o  
because some 

artists allow me 
to feel 

connected to 
them  

o  o  o  o  o  
because they 
make me feel 
that I am the 

center of 
attention  

o  o  o  o  o  
because they 
allow me to 

participate in 
something 
personal  

o  o  o  o  o  
 

 

 

Page Break  
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Please rate from a scale of 1 (strongly disagree) to 5 (strongly agree) as to why you watch ASMR 
videos in relation to the following statement:      I watch ASMR videos....  

 
Strongly 
disagree 

disagree 
Neither agree 
nor disagree

agree Strongly agree 

For the role-
play  o  o o o  o

Boredom  o  o  o  o  o  

To feel loved  o  o  o  o  o  

For personal 
attention  o  o  o  o  o  

For emotional 
connectedness  o  o  o  o  o  

For 
entertainment  o  o o o  o

 

 

 

 



ASMR TINGING SENSATION 60 
 

I watch ASMR videos....  

 
Strongly 
disagree 

disagree 
Neither agree 
nor disagree 

agree Strongly agree 

For relaxation  o  o  o  o  o  

For stress relief  o  o  o  o  o  

For pain relief  o  o o o  o
To help you 

sleep  o  o o o  o
to escape the 

real world  o  o  o  o  o  

I usually feel 
anxiety and 

ASMR helps 
me reduce these 

feelings  
o  o  o  o  o  

To forget about 
work or other 

things  o  o  o  o  o  

 

 

 

Page Break  

 

Do you feel a tingling sensation when you watch ASMR videos? 

o Yes  

o No  
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Where do you feel the tingling sensation? (select all that apply)  

� Back of the head  

� Back/spine  

� Legs  

� Other (please specify) ________________________________________________ 
 

 

 

This is a list of sounds and actions used in ASMR videos. Choose the ones that you think trigger 
feelings of ASMR on you. (Select all that apply)  

� Whispering  

� Crisp sounds  

� People eating food  

� Mouth sounds  

� Tapping on objects  

� Repetitive movements  

� Personal attention  

� Others ( please specify): ________________________________________________ 
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For ASMR videos, do you prefer role playing (barbershop, spa, receptionist, etc..) or the standard 
videos ( ex: tapping on objects without talking) ? 

o Role playing  

o Standard videos  

o Both  

o Other comments: ________________________________________________ 
 

 

 

Do you have a favorite ASMR artist?  

o Yes  

o No  
 

 

Display This Question: 

If Do you have a favorite ASMR artist? = Yes 

 

What makes this artist your favorite?  (select all that apply)  

� The artist is attractive  

� I feel close that person  

� The artist is good at what he/she is doing  

� They are sexually appealing  

� Other, specify ________________________________________________ 
 

 

Display This Question: 

If Do you have a favorite ASMR artist? = No 
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The artists that you do watch/follow are (select all that apply) 

� Attractive  

� Make me feel close to them  

� Are good at what they do  

� Sexually appealing  

� Other, specify ________________________________________________ 
 

 

 

Please state the name or the channel of the artist that you mostly watch: 

________________________________________________________________ 
 

 

 

Do you find ASMR videos sexually appealing? 

o Strongly disagree  

o Disagree  

o Neither agree nor disagree  

o Agree  

o Strongly agree  
 

Do you have a preference concerning the gender of the person doing the video?  

o Male  

o Female  

o Both  
 

End of Block: Default Question Block 
 


